
 

Course Objectives and Outcomes 

 

B.Com (Financial Services) Sem-I 

 

 
Subject: Financial Accounting with Tally 

Subject Code: Paper-III 

Periods per week: 6 

Duration of period: 45 minutes 

 

Course Objectives 

 To introduce the art and science of Financial Accounting. 

 To enable the students to understand the accounting principles and accounting cycle. 

 To equip the students with the knowledge of accounting process and preparation of 

final accounts of both sole trader and partnership firm. 

 To familiarize the students with computerized accounting and related software viz. 

Tally ERP 9. 

 

Course Outcomes 

 Familiarization with the relevance of accounting and its procedures. 

 Development of the skill of recording financial transactions and preparation of 

financial statements in accordance with GAAP. 

 Ability to record the adjustments arising out of admission, retirement, death and 

dissolution of firm. 

 Enable the students to prepare the financial statements of a sole trader using Tally 

ERP 9. 

 

 

Subject: Quantitative Techniques for Business-I 

Subject Code: Paper-IV  

Periods per week: 6 

Duration of period: 45 minutes 

 

Course Objectives 

 To introduce an important and highly useful branch of knowledge i.e. Statistics. 

 To enable the students understand the concept of various statistical techniques for 

analyzing, forecasting and interpreting data. 

 To familiarize with the concept of index number and its applicability in business. 

 To make the students understand various techniques of discounting and factoring. 

 To enable the students to calculate simple and compound Interest 

Course Outcomes 

 Enable the students to understand the practical applications of statistical techniques. 

 Develop the skills to understand the relationship among different variables. 

 Develop the skills to calculate simple and Compound Interest. 

 Understanding the relevance of the concept of inflation and cost of living. 

 

 

 

 

 



 

 

Subject: Business Organization and Management 

Subject Code: Paper-V 

Periods per week: 6 

Duration of period: 45 minutes 

Course Objectives 

 To impart the knowledge of the discipline integral to the business world. 

 To enable the students to understand the concept of corporate social responsibility, 

business ethics and its relevance in the business world. 

 To develop an understanding of the various functions of the management. 

 To gain basic knowledge of branches of Functional Management: personnel, 

marketing, strategic management and production management. 

Course Outcomes 

 Clarity about the different forms of business organisations. 

 Familiarizing with the concept of management, its functions and principles. 

 Understanding of the concept of social responsiveness and its benefits. 

 Awareness regarding the importance of the role of CEO in modern business. 

 

Subject: Computer Applications 

Subject Code: Paper-VI 

Periods per week: 6 

Duration of period: 45 minutes 

 

Course Objectives 

 To impart knowledge about the structure, components and functions of a computer 

system. 

 To develop understanding and working of basic input and output devices. 

 To explain the binary number representation along with its operations. 

 To enable the students to effectively utilize hardware and software technologies. 

 To develop an intuitive sense of how computers work and how they can be used to make 

their academic work more efficient. 

 

 

Course Outcomes  

 Familiarizion with the terms like operating system, peripheral devices etc. 

 Development of the ability to use internet for searching information on web, sending e-

mails and many other tasks. 

 Development of skill to work with Command Line Interface (DOS). 

 

 

Subject: Drug Abuse: Problem, Management and Prevention (Compulsory) 

Subject Code: Paper-VII 

Periods per week: 6 

Duration of period: 45 minutes 

 

Course Objectives 

 To introduce the purpose of Business Communication, its various elements, and 

barriers to communication. 



 To impart knowledge about the various forms of communication. 

 To teach various presentation skills, business etiquettes and manners. 

 To develop understanding regarding the aspects of customer correspondence and 

secretarial correspondence. 

Course Outcomes 

 Knowledge of various formal and informal channels along with different media used 

in business concerns. 

 Ability to draft office notices, circulars, memos, letters, resume, CV and PPTs etc. 

 Learn the intricacies of formal communication with various professional 

bodies/organizations e.g. Banks, Stock Exchanges, SEBI etc. 

 

 

 

Subject: Communication Skills in English-I 

Subject Code: Paper-I 

Periods per week: 6 

Duration of period: 45 minutes 

 

Course Objectives  

1. Development of an understanding of the process of interpersonal Communication. 

2. Development of students’ critical reading and writing skills. 

3. Apply appropriate communication skills across settings purposes and audiences.  

4. Improve listening and observational skills. 

 

Course Outcomes 

1. To have competence in Oral, Written and visual Communication. 

2. Demonstrating critical and innovative thinking. 

3. Communicate ethically. 

4. Understanding the process of communication and its effect on giving and receiving 

information. 

5. Apply effective communication skills in a variety of public and interpersonal settings. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


