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WORK FAMILY FACILITATION AMONG DUAL EARNERS

Mamta Arora PG Department of Commerce and Management, DAV College Amritsar,

?tl\‘:?ttfl‘v identified the presence of work-family facilitation. It is basically the idea l!mt 'workranhd fﬂ;!;ll':' gzt:nl:itﬁrdzsf?dcm 0
complementary. In other words, participation in one domain may affect lh_c l'unctmm.ng of the ;) c‘ o On[(): I|r ively g
beneficially. Work-family facilitation is formally defined as: %he (Icg1-Fc to wlm‘:h.lhc pﬂrl!cmﬂllo.rlljo a DT;SO. dlre dnma!"
i.e. work/family produces benefits i.¢., developmental, affective, capi-lal. or'c.['llc-lcncy that contribute lol € :lp;:]mvc unctionjy
of another domain of life e.g. family/work). Work family. Work-family l"acmtan'on may 'be ‘bldlrccuon:a , whic mc.ans Ih?n work
can provide gains that improve the family domain's functioning work-to-family facilitation or family can provide gains y
improve the work domain's functioning family-to-work facilitation or FWF. . . o i

Key Words: Work family facilitation.Job satisfaction, Work-to-family facilitation or WFF.Family-to-work facilitation or Fw

Introduction:

Work-family facilitation occurs when each other benefits from participation in work and family roles. In olher words, work-family
facilitation illustrates the degree to which the participation of individuals in their job position makes it easier for them to fyf
their family role requirements and vice versa.Organizations and policy makers will be able to create programs and policies thy
will benefit from recognizing the role of work-family facilitation in working women's life .The workers and increase their
productivity. In return, the workers will optimally represent the organizations in which they function.The goal of this paper is s
examine the direct impacts on psychological stress of work-family facilitation and job satisfaction. Another aim of this paper i
to test the mediation impact of job satisfaction on the link between facilitation of the work-family and psychological stress. Job
satisfaction was found to be connected to positively flexible working hours (Scandura&Lankau, 1997) and organizational
participation (Mowday. Steers & Porter, 1979) and to pressure and burnout (Ramirez, Graham, Richards. Gregory, & Cull
1996).Employment satisfaction also serves as mediators between predictors and criterion variables in addition to its direct results.
For instance, job satisfaction was found to be a mediator in organizational engagement between task overload and lack of carcer
growth.
Waork-family facilitation is basically the idea that work and family are interdependent and complementary (Werbel& Walter,
2002). In other words, participation in one domain may affect the functioning of the other domain positively and
beneficially. Work-family facilitation is formally defined as: the degree to which the participation of a person in one life domair
(i.e. work/family) produces benefits (i.c., developmental, affective, capital, or efficiency) that contribute to the improvet
functioning of another domain of life (i.c. family/work). Work-family facilitation may be bidirectional, which means that work
mejdelgains that improve the family domain's functioning (work-to-family facilitation or WFF) or family can provide gains
‘that imj y,;ith‘ework domain's functioning (family-to-work facilitation or FWF).While it is believed that facilitation of work-o-

1fan_1ily-t_o—w9rk are distinct (Frone, 2003), we now use the word " facilitation" to apply to the overall phenomenor:
l-l__ts directions. Our concept of facili omponents: participation, benefits, and improvel
nent, whi which people engage themselves in domain-related activities. is necessary
facilitation is individual action. Through the active participation ofindividuals in a life domain, they experient
7 'ds. or gains that can help the other domain work.Researchers from many fields (e.2.. Crouter, 1984; Sieber
ens, Franks. & Atienza, 1997) have proposed multiple benefits for the individual worker/ I“nn;ilv member that work and

ing The conocplual_ly r-ecqgflizcd and empirically confirmed four large categories ol‘Carlso.n. Kacmar, Wayne, and
006) capture the major individual gains obtained in a life domain:
?gai“s' or t.he acquisition of skills, knowledge. values, or perspectives

teration in moods, attitudes, confidence. or other aspects of emotion,
isition of economic. social, or health assels, and

ty, or the il.mreascd concentration or focus caused by multiple position responsibilities. Facilitatio!
one domain are passed o another domain and ultimately improve its functioning. Improve
ndamental processes, SUCI_‘ as problem solving or interpersonal communication. that are essent®
lers used the word "facilitation” (Frone, 2003: Grzywacz& Bass, 2003; Wayne, Musis®
bly as the unit of study with positive spillover and work-family enrichment with a ¢
d F:owcll (20006) theorized how the presence of a person in a life domain positive”
ms(t:l“flmq[;ml and affective pathways in another domain. An significant differen®
- amily.

organization may provide work life facilitation by using the following W&
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Abstract:

As green marketing has become an essential tool for business survival, so
worldwide companies are adopting green marketing practices to achieve better
business performance. Similarly, Indian consumer durables marketing firms are
gradually adopting green marketing practices and ideologies. The inculcation of
‘green marketing practices’ in consumer durable goods foresee a long journey
from product based certification to changes in features, supply chain, raw material
choices, packaging based innovations and retail based advertising options. Hence,
there are so many factors which affect green marketing. So, the current study is
an attempt to shed light on the same issue. A questionnaire was framed based on
review of literature and distributed among the manufacturers who have adopted
green marketing practices in Punjab. Factor Analysis was applied on the collected
information. 11 factors have been extracted and some suggestions were made
with regard to the current study.

Keywords: Green, Marketing, Practices, Punjab, Companies

1. Introduction

Green marketing is a vulnerable issue
which gained the attention of the
consumers as well as the manufacturers
few decades back. Earlier people were
buying traditional goods with normal
features which slowly and slowly created
hazardous effects on the environment.

Many public and private organizations
have shown concern about the danger
of atmospheric deviation. This has
driven organizations to reconsider
their business concepts. As a result,
associations had been propelling to adopt
innovative concept which is recognized
as ‘“green commercialization” or





